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Factors Influencing Consumers’ Choice
of Retail Store Format in Assam, India

Defining and Estimating

a T' a dl ’I/ /1 rea How Does Assortment Affect Grocery Store Choice?’

Pradeep Kiomar Doka*

pirical studies using such techniques; and (3) {o sdvence ax
alternative technique, bielieved (o be betber conceptually and supe-
rlor pradictivels

store connmunicection and offers, product price and credis, store mmbtenct, and cestomer

Rickard A. Bricsch (Southern Methodist Usiversity)* Retailers tn cerging wiscrkets like Tadic are trying 1 address e changing proferences of
DAVID L. HUFF | YJPREET ansiiste have jong specuiatel sbout the sature ané Pradeep K. Clintaganta (Usiversity of Chicags)®* cuustomers through the cration of now rewail fermats. Hovever most of the unorganized
| A cccpe of trading areas. Such spocuiations have bean hasod J " 1 5o retatlers are sull reluctens to adapt to nener formats. The tssoe requires s deeper
| peluaslly apen crm;hsm;s drawn'fr:-m len:pxr»ml studies, Edward J. Fox {Southern Methodist Universaty) understaxding of the factors influencing consemer behavior in the retail sector. This
W except for the “gravitationslists,” fe % it ; :
owever, except for the “gravitatiomlists,” few analysts, i study is undertaken to wnderstand the storc attributes that influence the consamer
aay, have formutated their conclasions ieto propositions that are Sl % ; R Ak 3 3 g
civabla of bhoing: verifed of refuted by empidieal fack: eptember : chaice of retail format and also s o tand e effoct of shappers demagrphic
sequencs, the conerptaal properties of o traditg area are Revised July 2008 characteristics on such choices. The study is restricted to food and grocery retailing. The
vigueid, nerhiass n; errep. Furthimera, otls lacholdats Reviscd fuly 2006 date has been collected through wall tntercept survey method using @ structured
for estimating trading area: are limited and subject to question R; ed jjm’nm 2007 questionnire. Statistical tooli are wsed to evaluate the data collected from 290 food
Tho objectivea of the present article are thresfod: (1) to evised January 2008 andgrocery customers of Brna storss, stores kets aard b A
A el s i o X . sup "
appriise the principal tec ques used to delineate retail trading in the Cusahati city of Acsam, Indin. Factor analysis sevenled nine factors, namely,
reas: (2 ¢ significant eoncld ed -
areas: (2) to enumemte significant conclusions derived from em avadabilty and variety, store lopalty, store location, store image, shopping convenience,

e, ati the major factors influencing arstoner choice of retail stores. Statistical tests
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Risk Aversion and Preference
for Store Price Format

Yonezawa & Richards(2016)

Koichi Yonezawa and Timothy J. Richards

When cheosing among retml store formats, consumers face two alternatives: everyday-low-price
(EDLP) stores that offer lower mean prices. with less variation over time. or promotion-based
(HILO) stores that offer higher mean prices but more variation over time. In this study. we

mvestigate a relationship between consumers’ risk preferences and their store-choice decisions.

We use dats from a two-stage, incentive-compatible expeniment to measure subjects’ risk N
preferences and to examine how their attitudes toward risk influence their preferences for store I M ¥ tE ~ M4 g
price format. We find that retailers’ pricing strategies allow consumers with different risk attitudes = |:| / = N

to choose a particular store pnce format.

Key wonds: choice-based conjoint, experimental economics, store choice, uncestainty % L \ i L \ —C\\ %ﬁ l./ L \ )Iﬁ*;R ‘: % }ﬁ % LE:'Z D .
FLLWRERZEE I CCZEBEE T EER

Retail stores are largely differentiated on the basis of a variety of nonprice attributes, and market
share depends, at least in part. on heterogeneous attribute preferences. Store location, service
quality, and product variety are three examples of important nonprice attributes (Amold, Oum, and
Tigert. 1983: Bell and Lattin, 1998: Bawa and Ghosh, 1999; Briesch. Chintagunta, and Fox, 2009).
Another important store attribute is price format, which can be either everyday low price (EDLP) or M atZ | e r et a I . (2 O O 8 )
promotion-based (HILO) (Lal and Rao, 1997). Whereas EDLP stores set prices that are relatively
constant over time, HILO stores set prices that are higher than EDLP stores on average but use
frequent sales featuring deeply-discounted prices on a smaller set of products.’ Because store price
format is characterized by price variation, how consumers with different risk preferences perceive
and respond to the source of risk may be critical to understanding their price-format choice behavior.
Despite its salience to consumers, however, a relationship between risk preference and consumers’ 2 l
store-choice decisions has received little attention in the literature. In this paper, we analyze the role
of consumers’ risk attitudes in their choice of store price format.
Shoonine-basket <ize and <honnine freauency influence oreferences for store nrice format Rell
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T'he habitual consumer

Wendy Wood, David T. Neal

Abstrsct

Cossumens suretimes act like o

ul Also, lubits iufluence

JONNE Y. GUYT and ELS GIJSBRECHTS®

Featured price cuts are a popular tool among brand manufacturers
and retailers. However, there is increasing concem about the net sales
and revenue gains from these promotions, because retadiers and

A may smply be i who shop around.
Thus, the (co-)occurrance of a brand's promotions across retallers has
been placed high on the promation-planning agenda, This article examines
the i t-of-ph versus In-phase and

empircally demonstrates thew sales and revenue implcations in four
product categories, covering purchases of a national panel of households
across eight years. The results reveal that calendar effects primarily
materiaize in calegodes in which the chosen retaler s driven by brand
p In those 3 the timing of featured price
culs across chains i ea: the and
retailers’ Immediate sales #ft. However, with regard to net gans, striving
for out-ol-phase promotions—the dominant approach among chains—is
not necessarily the best practice. because retaters observe the reverue
diminish, and may even earn less.

Keywords: promotion effectiveness, calendar, In phase, out of phase

Oniine Suppiement: tip:tidx dol.org/10.1509mr.14.0193

Take Turns or March in Sync? The Impact of
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ARTICLE

Switching cost and store choice
Timothy J. Richards' | Jura Liaukonyte’

Abstract

Switeh 1 Tod as

g cOsts and g y reg P
as firme can raice prices to “locked-in” consumers, at least
up to the cest of switching to a lower-priced altemative.
However, there is some evidence, both theoretical and

empirical, that tends to show the oppoesite. Namely, sup

Cowerpumdene pliers, anticipating the pool of rents poteatially ayailable, 22

Tirvothy | 2 compete aggressively to acquire non switching consumers,
Moreover, fixed shopping costs and uncertain prices
imply that there is 2 “real option” value cmbedded in
consumens” shopping behavior, and which must be priced
SR 8 a5y ANE i
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